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Self-Service Learning

a19A

The Association of Learning Providers

How do you manage, monitor, and maintain the quality of learning when
people are dishing up their own curriculum from a smorgasbord of offerings?

don’t even think twice about the self-service options that
are now available to us as consumers. Will a wave of self-
service learning be next?

At the ISA-The Association of Learning Providers Annual
Business Retreat this past spring, this was just one of the pro-
vocative questions members discussed as they explored current
trends shaking up the world of training, learning, and talent
development.

While no industry is immune to disruption, if you're in the
business of learning, it can feel like an assault from all sides.
With business models and markets changing at lightning
speed, it’s on the shoulders of learning, HR, and talent manage-
ment professionals to make sure people have the skills to adapt
and succeed in this new world. At the same time, new ways to
access learning and a new audience of learners are bringing dis-
ruption to the training environment itself.

“There are no easy answers,” says Pamela J. Schmidt, executive
director of ISA. “That’s why our members value the dedicated
time they have at the business retreat to tap into their collective
knowledge and experiences and share ideas and solutions.”

Keynotes from a diverse slate of business and learning
thought leaders —including Josh Bersin, Linda Kaplan Thaler,
Peter Senge, Liz Wiseman, and leaders from ISA member
companies —sparked lively discussion and interest among
the members, all of whom are executives at leading training,
learning, and performance consulting firms. In his research-
packed presentation on industry trends, Josh Bersin of Bersin
by Deloitte laid out a 30,000-foot view of the disruptive
technologies and human capital shifts today’s learning leaders
are trying to address. Of the 10 trends he outlined for 2015,
members identified these three as most significant in terms of
their impact and importance:

« Engagement, retention, culture, and inclusion have be-

come front-burner issues.

o Skills are now currency, which means corporate learning

takes on increasing importance.

o It’s time to address the overwhelmed employee: How do

we redesign and simplify the workplace?

F rom the gas station pump to the checkout line, most of us

FACING THE FACTS

An undercurrent in Bersin’s presentation was the reality that
too many in L&D and HR have been hunkering down to ad-
dress the immediate tactical issues without paying enough
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attention to the broader, seismic changes happening all around
them. The workforce changed out from underneath us during
the recovery from the recession, he noted, and the ones who
didn’t recognize what was happening are now at risk of falling
further and further behind.

The changing workforce also is facilitating a power shift
that has implications for how organizations engage, develop,
and retain talent. For a growing employee population of digi-
tal natives, the Internet has become not only a megaphone for
broadcasting dissatisfaction with an employer but also an effi-
cient screening tool for weeding out undesirable places to work.
Along with disappearing hierarchical structures and the differ-
ent career aspirations and goals of Millennial workers, this adds
yet another layer of complexity to the talent management chal-
lenge in an increasingly tight talent market.

QUICK TIPS

* Recalibrate: In today’s environment,
L&D’s job isn't just building skills; it's also
creating a culture of learning. You can't
fulfill that role if you don’t know how,
when, where, and what will help your
employees learn best.

* Simplify: Evaluate whether your learning
programs are adding value or adding to
the complexity. Sometimes an outside
perspective is needed to better “see” what
you have and help you streamline it.

* Align: Every initiative or solution
you consider needs to align with the
organization’s goals and drive business
results, not just a training directive. This
is essential for building credibility with
leaders, as well as the learning population.

www.trainingmag.com
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AND WHAT ABOUT THAT
SELF-SERVICE QUESTION?

Today’s employees want to grow and develop, and if their or-
ganizations don’t offer the learning they’re looking for, they’ll
go find it on their own. For any learning professionals hold-
ing on to the belief that this phenomenon might be a minor
blip, a path that would only appeal to a select group of learners,
ISA members believe that LinkedIn’s $1.5 billion purchase of
Lynda.com should be a wakeup call for everyone. It’s not just
here to stay—it’s only going to get bigger.

That means the real question is this: How do you manage,
monitor, and maintain the quality of learning when people are
dishing up their own curriculum from a smorgasbord of on-
demand offerings, ranging from YouTube videos to Massive
Open Online Courses (MOOC:s) to online courses, each with
varying degrees of value and relevance?

The first step is to realize that the options aren’t either to fight
it or to surrender to it. For most organizations and their employ-
ees, a mix of in-house, external, and online/on-demand offers
the best of all worlds. The good news is that people are hungry
for learning. The opportunity for learning providers and pro-
fessionals is in knowing how to develop, implement, and curate
the experiences that deliver results, both for the learner and for
the business.

But there’s no getting around the fact that this is a huge
change—and one that can feel very threatening. Another key-
noter at the retreat, Linda Kaplan Thaler, the creative mind
behind the Aflac duck, the Toys “R” Us theme song, and many
other memorable and award-winning ad campaigns, chal-
lenged members to let go of the safety net and do the hard work
necessary to move forward.

Just as Bersin pointed out the risks of failing to pay attention,
Kaplan Thaler highlighted the dangers of getting too com-
fortable—and the potential huge rewards of staying hungry,
motivated, and self-determined.

It’s a lesson for our learners, too. At every organizational level,
the nature of work is changing with the increased complexity
and speed of business. In what feels like a very risky environ-
ment, we’re looking for safety nets. That’s only logical. But not
only are the comfort zones few and far between, they potentially
could hold people back. Kaplan Thaler cited her own experience
and that of many other successful people —some well known,
some not—who got ahead not because they could coast by on
their “natural gifts” or connections but because they learned to
find their passion, stay flexible, and dig down and do the work it
takes to succeed, even in the face of challenge and risk.

The question for training professionals to consider is wheth-
er or not your learning programs are preparing people to walk
the tightrope without a safety net. Kaplan Thaler’s message is
that the “grit factor” is more important than the “it factor,” and
the good news is that anyone can possess it. But for most, it’s
something that has to be developed, with clear steps that make
it tangible and achievable. From high-potential development to
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employee engagement, this is a real-world problem that training
should be taking the lead on. Many ISA members talked about
how they have been focusing on these issues in their own work
in response to the business environment, as well as the business
and learning challenges their clients say they’re dealing with.

GRIT VS. IT FACTORS

Take a page from Linda Kaplan Thaler’s
“grit” over “it” factor, and help learners
adapt to today’s environment:

* Lose the safety net: Learners need to
realize that success starts with stepping
outside their comfort zones. Leaders need
to realize that people will trip up, and
they need to create a culture where it's
OK to take risks.

* Small steps can lead to big change:
Programs designed to put people in
“stretch” mode can be effective in helping
people grow—or they can shut down
confidence and motivation. Help people
get more comfortable with discomfort
by starting with smaller challenges and
celebrating the incremental successes
along the way.

* Focus on adaptability: Kaplan Thaler calls
it “bending like bamboo,” this ability to
flex and remain resilient even when people
or circumstances try to knock you down.
Every idea isn’t going to be a winner. The
most successful people have learned how
to adapt, grow, and keep going.

YOU DON’T KNOW EVERYTHING —

AND THAT’S A GOOD THING

While those who fail to keep up with the realities of today’s busi-
ness, technology, and learning needs quickly could be working
themselves out of a job, that doesn’t mean you can—or even
should —know everything.

www.trainingmag.com
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Liz Wiseman, author of three best-selling books and a former
Oracle University vice president, delivered a rousing closing
keynote that had ISA members on their feet. Everyone could
relate to having held at least one job in which they felt under-
qualified or in over their heads. Wiseman encouraged people
to see the value in that naiveté and view it as an asset in a world
where constant change means nothing is more important than
learning.

With disruption upending all sides of the industry, it’s not
easy to know what will stick and what will be another passing
fad. But, Wiseman reminds us, there’s a gift in being clueless, if
you're willing to accept it. When you're clueless, you're curious,
so you don’t hesitate to seek out expert advice, ideas, and re-
sources wherever you can find them.

You're not afraid to improvise and push the boundaries—
in part because you don’t know where the boundaries are. Par-
ticularly in light of the big strategic questions Bersin had posed
the day before, it was a good reminder that learning profession-
als need to be eating their own cooking and remaining lifelong
learners themselves.

“When Liz Wiseman talked about the need to stay curious and
maintain that hunger for learning, it really connected with our

Learning professionals need to be
eating their own cooking and
remaining lifelong learners themselves.

members. After all, that’s why they’re involved with ISA,” says
ISA’s Schmidt. “Working with these firms, I see that dedication
every day. They're the providers who keep learning to stay ahead
of the trends so they can be best prepared to help their clients.”

Of course, even with the significance of the larger, long-term
concerns, it doesn’t mean the immediate, tactical issues are any
less challenging or less important. The juggling act continues,
and that’s one of the reasons internal training and learning
leaders are looking to a variety of external partners for a need-
ed perspective that goes beyond the walls of the company. For
ISA members, this focused time with leading thinkers in the in-
dustry, including their peers across the training, learning, and
performance consulting spectrum, is a valuable way to expo-
nentially widen that view.

For more information about ISA, visit www.isaconnection.org.

What are your tale
management initiati

Whether leadership development, or selection,
let us help you meet your goals with the world’s

most trusted and powerful personality assessments.
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i FIRO® CERTIFICATION cpl
FIO. proGRAM

e |ncrease productivity by helping employees

identify and meet their interpersonal needs

CERTIFIED

e Help individuals overcome communication
issues and prevent new ones from forming

800-624-1765 : www.cpp.com/CertificationTM : The Myers-Briggs® experts

Copyright 2015 by CPP, Inc. All rights reserved. FIRO, CPI260, and the FIRO, CPI260, and CPP logos are trademarks or
registered trademarks of CPP, Inc., in the United States and other countries. Myers-Briggs is a trademark or registered

trademark of The Myers & Briggs Foundation in the United States and other countries.
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e Develop a stronger workforce by learning
how to use the tool to complement succession
planning and selection programs

e (Create more impactful leadership plans by
getting a view into employees’ strengths and
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ACUMEN LEARNING, LLC

Jo

acunenlearning

801-224-5444
Email: info@acumenlearning.com
http://www.acumenlearning.com

Customized Business Acumen Training
based on our #1 Wall Street Journal &
New York Times bestselling book
Seeing the Big Picture.

AGILE TRANSFORMATION
Sally Elatta

402-212-3211

Email: sally@agiletraining.com
http://www.agiletraining.com

AILERON

Joni Fedders

937-669-6507

Email: joni.fedders@aileron.org
http://www.aileron.org

AMPLIFY GROWTH LLC

Joe Trueblood

214-551-6698

Email: jtrueblood@amplifygrowth.com
http://www.amplifygrowth.com

THE ARIEL GROUP

Sean Kavanagh

781-761-9010

Email: skavanagh@arielgroup.com
http://www.arielgroup.com

ASK EUROPE PLC

Robert Terry

441234757575

Email: robert.terry@askeurope.com
http://www.askeurope.com

AUTHENTIC LEADERSHIP
INSTITUTE

Nick Craig

978-456-5537

Email: ncraig@authleadership.com
http://www.authleadership.com
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BEING FIRST, INC.

Catalyzing Breakthrough in Leaders, Organizations & the World
Dean Anderson
970-385-5100
Email: deananderson@beingfirst.com
http://www.BeingFirst.com

We are pioneering a new field of
Conscious Change Leadership that delivers
breakthrough results:
e Transform Your Organization, Culture

and Leadership
¢ Develop Conscious Leaders and Teams
e Build Transformational Change Capability

BETTER COMMUNICATIONS
Deborah Dumaine

781-895-9555

Email: ddumaine@bettercom.com
http://www.writetothetop.com

BEYOND ROI, INC.

Susan Trumpler

919-615-4200

Email: susan@getbeyondroi.com
http://www.getbeyondroi.com

biz-group FZ LLC
Hazel Jackson

971 4 391 4791

Email: hazelj@biz-group.ae
http://www.biz-group.ae

BMI BRAZILIAN
MANAGEMENT INSTITUTE
Daniel Motta

551199966-7975

Email: daniel.motta@bmibrasil.com.br
http://www.bmibrasil.com.br

THE BOB PIKE GROUP

e BOB PIKE “’
GROUP ‘&

Engineer Curiosity
Vicki Lind
952-829-2674
Email: vlind@bobpikegroup.com
http://www.bobpikegroup.com

Sharpen your skills and make your training
stick with Creative Training Techniques®.
Equip yourself with 139 alternatives to lecture
and increase employee engagement back on
the job.

BOX OF CRAYONS
Michael Bungay Stanier
416-532-1322

Email: mbs@BoxOfCrayons.biz
http://www.BoxOfCrayons.biz

THE BROOKS GROUP

Jeb Brooks

800-633-7762

Email: info@thebrooksgroup.com
http://www.thebrooksgroup.com

CAPSIM MANAGEMENT
SIMULATIONS INC.
Daniel C. Smith

312-477-7225

Email: dan@capsim.com
http://www.capsim.com

CAREER SYSTEMS
INTERNATIONAL, INC.

C. Patrick Smith

805-910-5580

Email: pat.smith@careersystemsintl.com
http://www.careersystemsintl.com

CENTER FOR CREATIVE
LEADERSHIP

John Ryan

336-286-4001

Email: ryanj@ccl.org
http://www.ccl.org

www.trainingmag.com



CLARIF-

Galina Jeffrey

781-721-5268

Email: galina.jeffrey@clarif-i.biz
http://www.clarif-i.biz

CLARITY ADVANTAGE
CORPORATION

Nick Miller

978-369-4755

Email: nickmiller@clarityadvantage.com
http://www.clarityadvantage.com

COACHINGOURSELVES

C’COACH ING
OURSELVES

Warren Cohen

514-419-1849

Email: info@coachingourselves.com
http://www.CoachingOurselves.com/

We are the world leader in peer-coaching,
the cost effective alternative to traditional
leadership development. Created by
renowned management thinker Henry
Mintzberg and Phil LeNir.

CPP, INC.
[ __J
) 9§
CpPppP
800-624-1765

Email: custserv@cpp.com
http://www.cpp.com

CPP - The people development people.
Helping people development professionals
succeed with the world’s most powerful
assessments and personal guidance.
Exclusive publisher of the Myers-Briggs®
assessment. The Myers-Briggs® experts.

www.trainingmag.com

CRISIS PREVENTION
INSTITUTE (CPI)

23 Cpl

Tony Jace, CEO
800-558-8976
Email: info@crisisprevention.com
http://www.crisisprevention.com

CPl is an international training organization
that helps educators, care providers, and
other professionals gain the skills and
confidence to manage challenging behavior
in their work environments.

DAVID NIELSON &
ASSOCIATES, LLC

David Nielson

303-679-8780

Email: david@dnaworldwide.net
http://www.dnaworldwide.net

DEVELOPMENT DIMENSIONS
INTERNATIONAL

412-257-0600
Email: Info@ddiworld.com
http://www.ddiworld.com

We help companies transform the way they
hire, promote and develop leaders who are
ready to succeed.

DEVELOPMENTOR
Mike Abercrombie
310-988-7700 x5

Email: mikea@develop.com
http://www.develop.com

ebb associates inc
Elaine Biech
757-588-3939

Email: ebbiech@aol.com
http://www.ebbweb.com
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EXPERIENCEPOINT INC.

James Chisholm

416-369-9888 x222

Email: james.chisholm@experiencepoint.com
http://www.experiencepoint.com

FIERCE, INC.

Susan Scott
206-787-1100

Email: info@fierceinc.com
http://www.fierceinc.com

FMG LEADING

FMG LEADING

LEADING - CULTURE - CHANGE

Steve Cokkinias

714-628-2900 x105

Email: scokkinias@fmgleading.com
http://www.fmgleading.com

FMG Leading creates breakthrough results
by helping clients overcome performance
barriers rooted in their human capital and
organizational culture. Contact FMG Leading
today to learn more about how we create
world-class leaders, teams, and companies.

GIANT LEAP CONSULTING, INC.
Bill Treasurer

404-664-1842

Email: btreasurer@giantleapconsulting.com
http://www.giantleapconsulting.com

HENLEY LEADERSHIP GROUP
Dede Henley

206-686-4400

Email: dede@henleyleadership.com
http://www.henleyleadership.com

HERRMANN INTERNATIONAL
Ann Herrmann-Nehdi

828-348-6379

Email: ann@hbdi.com
http://www.hbdi.com

HUDSON INSTITUTE

OF COACHING

Pam McLean

805-682-3883

Email: pam.mclean@hudsoninstitute.com
http://www.hudsoninstitute.com
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HUMAN PERFORMANCE
INSTITUTE

Bill Donovan

407-438-9911

Email: bdonovan@hpinstitute.com
http://www.hpinstitute.com

HUMPHREY ENTERPRISES, LLC

John Humphrey

617-720-5222

Email: jhumphrey
@humphreyenterprises.com

http://www.humphreyenterprises.com

IMPRESSION MANAGEMENT
PROFESSIONALS

Anne Warfield

952-921-9421 x101

Email: anne@impressionmanagement.com
http://www.imp.us.com

INSIGHT EXPERIENCE

Nick Noyes

978-369-0639

Email: nnoyes@insight-experience.com
http://www.insight-experience.com

INSIGHTS LEARNING &
DEVELOPMENT

&) insights

Suzanne Revell
512-371-9200

Email: srevell@insights.com
http://www.insights.com

Insights is a global people development
organization that partners with companies

to improve the effectiveness of people and
performance. Using Jungian psychology
principles to understand an individual's unique
preferences, Insights programs are simple,
yet deeply insightful, providing immediate
impact and offering endless possibilities for
positive, lasting change.
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INTEGRITY SOLUTIONS

INTEGRITY

solutions
Mike Esterday

615-385-2246 or 800-646-8347
Email: mesterday@integritysolutions.com
http://www.integritysolutions.com

For over 45 years Integrity Solutions has
provided sales, service and coaching
solutions to clients globally. These solutions
utilize a unique training methodology
translating Knowledge into New Behaviors.

INTERACTION ASSOCIATES, INC.
Barry Rosen

617-535-7000

Email: brosen@interactionassociates.com
http://www.interactionassociates.com

iOPENER INSTITUTE FOR
PEOPLE & PERFORMANCE
Julia Lindsay

44 01865 511522

Email: julia.lindsay@iopenerinstitute.com
http://www.iopenerinstitute.com

THE JOHN MAXWELL COMPANY
Chris Goede

678-387-2818

Email: chris.goede@johnmaxwell.com
http://www.johnmaxwell.com

THE KEN BLANCHARD
COMPANIES

KenBlanchard
C ES

OMPANI
The Leadership Difference®

Tom McKee

760-489-5005 x5277

Email: tom.mckee@kenblanchard.com
http://www.kenblanchard.com

The Ken Blanchard Companies®, a global
leader in workplace learning, productivity, and
leadership effectiveness, is best known for its
Situational Leadership® Il program —the most
widely taught leadership model in the world.

KEVIN DALEY COMMUNICATIONS
Kevin Daley

203-637-4707

Email: kdaley@kdspeak.com
http://www.kdspeak.com

KNIGHTSBRIDGE HUMAN
CAPITAL SOLUTIONS

Vince Molinaro

416-928-4602

Email: vmolinaro@knightsbridge.com
http://www.knightsbridge.com

LAKEWOOD MEDIA GROUP

Biraining
Mike Murrell
952-401-1283

Email: mike@trainingmag.com
http://www.trainingmag.com

Celebrating 50 years, Training is a leading
media brand proudly serving the training
profession. The brand encompasses a
variety of resources in print, online, and in
person, including the premier, award-winning
Training magazine; The Training Conference
& Expo; Online Learning Conference; the
prestigious Training Top 125 Awards;
TrainingMagNetwork.com; and Live + Online
certificate programs.

LEADERSHIP STRATEGIES
Michael Wilkinson

770-454-1440 x22

Email: mwilkinson@leadstrat.com
http://www.leadstrat.com

LEARNING AS LEADERSHIP, INC.
Shayne Hughes

415-453-5050 x30

Email: shayneh@learnaslead.com
http://www.learnaslead.com

MANAGEMENT CONCEPTS, INC.
Thomas F. Dungan lll

703-270-4040

Email: tdungan@managementconcepts.com
http://www.managementconcepts.com

www.trainingmag.com
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MBD’

Nicholas Coppings
704-553-0000

Email: ncoppings@mbdi.com
http://www.mbdi.com

MDA LEADERSHIP CONSULTING
Scott Nelson

612-259-4235

Email: snelson@mdaleadership.com
http://www.mdaleadership.com

MOHR RETAIL

Michael Patrick

201-444-4100

Email: mpatrick@mohrretail.com
http://www.mohrretail.com

NETSPEED LEARNING SOLUTIONS

‘.
NetSpeecEli‘ A

Cynthia Clay

206-5617-5271

Email: cclay@netspeedlearning.com
http://www.netspeedlearning.com

We transform the global workplace
through flawless virtual leadership and
communication. We help leaders lead more
effectively, and help your learners learn
collaboratively, in the virtual world.

NEUROLEADERSHIP INSTITUTE
Lisa Rock

212-260-2505

Email: lisarock@neuroleadership.com
http://www.neuroleadership.com

OUELLETTE & ASSOCIATES
CONSULTING

Daniel Roberts

603-623-7373

Email: droberts@ouellette-online.com
http://www.ouellette-online.com

www.trainingmag.com

PARADIGM LEARNING, INC.

3 PARADIGM
g‘.}%LEARNING

Paradigm Learning

727-471-3170

Email: Carol.Ardell@paradigmlearning.com
http://www.ParadigmLearning.com

For over 20 years, Paradigm Learning has
amplified the business acumen and strategic
alignment of leaders, managers, employees,
and sales teams to achieve real business
results. Their award-winning custom business
games, simulations, and Discovery Maps®
empower learning and development leaders
to revolutionize their organizations.

PERFORMANCE CONNECTIONS

Herb Cohen

207-967-8488

Email: herb.cohen
@performanceconnections.com

http://www.performanceconnections.com

PERFORMANCE OF A LIFETIME
Cathy Salit

212-343-2884 x321

Email: csalit@performanceofalifetime.com
http://www.performanceofalifetime.com

PIVOT LEADERSHIP

Albertina Vaughn

503-640-5335

Email: albertina.vaughn
@pivotleadership.com

http://www.pivotleadership.com

POTENTIAL SQUARED INT’L. LTD.
Colin Hunter

44 0 1442 879242

Email: answers@potential2.com
http://www.potential2.com

POWERSPEAKING, INC.
Mary McGlynn

650-631-8459 x203

Email: mary@powerspeaking.com
http://www.powerspeaking.com

PREDICTABLE SUCCESS

Dave McKeown

617-237-0271

Email: davem@predictablesuccess.com
http://www.PredictableSuccess.com

ROOT INC.

(|

&
Adam Scott
800-852-1315
Email: info@rootinc.com
http://www.rootinc.com

Root Inc. offers creative, unique, and proven
training programs for leaders, managers and
the frontline. Our solutions build new skills
and competencies designed to drive strategic
business outcomes.

SCHRELLO MARKETING
Don Schrello

562-437-2234

Email: dschrello@yahoo.com

SIGMA PERFORMANCE
SOLUTIONS

Karen Travis

410-667-9055

Email: karen@sigmatraining.com
http://www.sigmatraining.com

SMCOV, LLC

David MR Covey
801-318-7764

Email: david@smcov.com
http://www.smcov.com

SONOMA LEADERSHIP SYSTEMS
Jeni Nichols

707-933-3882

Email: jeni@sonomaleadership.com
http://www.sonomaleadership.com

THE STEVE TRAUTMAN COMPANY
Steve Trautman

206-547-1775

Email: steve@stevetrautman.com
http://www.stevetrautman.com

STRATEGIC LEADERSHIP

COLLABORATIVE

Steve Cohen

952-942-7291

Email: steve@
strategicleadershipcollaborative.com

http://strategicleadershipcollaborative.com
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STRATIVITY GROUP, INC. UP! YOUR SERVICE PTE LTD WALL PARTNERS

Lior Arussy Ron Kaufman Steve Wall

201-808-8501 65 6441-2760 203-834-7988

Email: lior@strativity.com Email: ron@ronkaufman.com Email: steve.wall@wallpartners.com
http://www.strativity.com http://www.UpYourService.com http://www.wallpartners.com
SYSTEMATION VERUS GLOBAL INC. WEAVER CONSULTING SERVICES
Ben Snyder Patterson S. (Pete) Weaver

\
303-756-1600 ‘ 412-831-56352
Email: bsnyder@systemation.com } : Email: pweaverjr@aol.com

http://www.systemation.com

303-577-0075 WEST END CONSULTING, INC.
THE VERSATILE COMPANY Email: info@verusglobal.com Toni Lucia
Eric Verzuh http://www.verusglobal.com 917-261-2151
206-417-2290 Email: toni@tonilucia.com

For over 20 years, Verus Global has been
equipping inspired leaders to activate the
human potential in their organizations through

Email: eric.verzuh@versatilecompany.com
http://www.versatilecompany.com

http://www.we-consulting.net

talent and leadership development that has T_HE WH!TELEY GROUP
immediate performance impact. Richard Whiteley
617-723-8889

Email: richard@whiteleygroup.com
http://www.whiteleygroup.com

Thank you

[
to the 216 employees who have
helped make the Crisis Prevention
Institute one of southeastern
®

Wisconsin's top workplaces.

educate. empower. enrich. For more than 35 years, we've

been helping schools, hospitals,
and other service organizations
throughout the world create
safer, more respectful work

TOP environments.

WORK MILWAUKEE:-WISCONS
¥ JOURNAL S

2015 crisisprevention.com
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BISA directory
WILEY

WILEY

Scott Allison

763-765-2226

Email: scottallison@wiley.com
http://www.everythingdisc.com
http://www.fivebehaviors.com
http://www.leadershipchallenge.com

Wiley's Workplace Learning Solutions
Group creates solutions to help build better
workplaces. Our market leading, global
brands include Everything DiSC®, The

Five Behaviors of a Cohesive Team™, The
Leadership Challenge® and Profile XT®.

ZENGER FOLKMAN
Jack Zenger
801-705-9483

Email: jzenger@zfco.com
http://www.zfco.com

For more information
about ISA, visit
www.isaconnection.org

a19A

The Association of Learning Providers

www.trainingmag.com

Is your company a leader
in employer-sponsored
training and development?

Prove It.

Apply to the most respected
awards program in the industry!

For 15 years, the Training
Top 125 Awards have
honored the organizations
with the most successful
learning and development
programs in the world.

Join them!

2016 Winners will receive
awards at a black-tie gala
on February 15, 2016,
during the Training 2016
Conference & Expo at
Disney’s Coronado Springs
Resort, Orlando, Florida.

APPLICATION
DEADLINE:
September 21, 2015

For more information,
contact Lorri Freifeld,
Editor-in-Chief at
lorri@trainingmag.com

Applications are available at www.TrainingMag.com
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