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Magazine

Training 40,010

E-Newsletter

Total Circulation

Print Only
20,293

Active Subscribers

Digital Only
9,782

Print & Digital
9,935

Membership (Webinar Audience)

Training Weekly 52,644 Training Magazine Network

TrainingMag.com Monthly Average Training Community Engagement

Sessions 116,905 Facebook Likes

Unique Visitors 97,226 Twitter Followers

Page Views 153,938 Linked-In Group Members
DEPARTMENT

Training/Development/Learning/Education 66%

11% HR/Personnel
7% General/Corporate Management
5% Sales/Marketing
2% Finance/Operations
9% Other Departments

0 1 20 20 20 50 60 70 80
JOB TITLE

Director and Above 21%

Manager/Supervisor 22%

Training Specialist 27%

Instructional Designer/Developer 13%

Coordinator/Asst. 6%

Other 11%
(5 é 16 1L5) 26 2‘5 3‘0

Active Members
141,792

Total

6,655
22,590
31,316

PRIMARY BUSINESS

Health/Medical Services

Educational Svc/Academic Institution

Finance/Banking
Government & Military
Consulting

Manufacturing

Business Services

Real Estate/Insurance
Transportation/Utilities 4%
Retail 4%
Hospitality 3%

Communications 3%

COMPANY SIZE BY EMPLOYEE

50,000+
0-249 12%
10,000 -

15% 49,999
(]

30%

0
2 1,000 -

9,999

16%
250 - 999

14%
13%
11%
10%
10%
10%
9%
7%

2% Wholesale/Distribution

0 3

6

9 12 15

Source: Publisher's Own Data, September/October 2019
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READER FAST FACTS®

Types of training/learning readers are involved in*

SOft SKIllS ..o 58%
Leadership development ..........c..ccooeeviveieennn. 52%
0 0 0
79 A) 75 /O 67 A) CUSTOMEN SEIVICE ..o, 52%
have had a training provide training are in organizations _ .
O . Technical training........ccccocooieiiiiniiieicee, 51%
responsibility for to 500 or more with a sales volume of
5+ years employees $50 million or higher BUSINESS SKillS.........ooovoocceeeeeeeeeeeeeee 50%
Product training...............ccocooooiiiiieeee 46%
Management/SUupervisory ............cccccccceeveevenn... 43%
Regulatory/Compliance ............c.ccccoevevvevinenen. 38%
Specialized job SKills ............ccocoociiiiiiiii 33%
Applications (Word, Excel, etc.) ..........c.ccooei. 33%
44(y 43(y Health and safety ............ccccocooooiiiiiiiiicce, 27%
0 . . 0 . 4 SaIES ... 26%
have been in their manager+ titles Full-Circle Fee .
current position (supervisor, director, bt ——pryeeeecsyrre s IT TrRINING oo 24%
for 4+ yea rs CLO, S\/P, CEO) PLUS: Training 2019 Show Wrap-Up | Leadership Development Survey Resuls | Training o Bl Tust

* Annual Salary Survey; May 2019

Source: Publisher's Own Data, September/October 2019

trainingmag.com


www.trainingmag.com

audience overview and profile

training 2020

TRAINING MAGAZINE NETWORK
WEBINAR COMMUNITY MEMBER
FAST FACTS

Total Members:

157,608

As of May 1, 2020!

Eraining

NStWOork

COMPANY SIZE BY EMPLOYEE

50,000+
100 - 999
16%
33%

25,000+
8%

10,000+ 11%

32%

1,000+

MEMBERS BY JOB TITLE

5% President/CEO
9% CLO/COO0/VP/Director
Manager/Supervisor
Training Specialist
Instructional Designer 19%

6% Coordinator/Assistant

3% External Consultant

67%

of Training Magazine
Network members work
in companies of 1,000
or more employees

29,000+

members

are in companies of
10,000 or more employees

26%
32%
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30 35
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Learning professionals and leaders from the world's top organizations turn to Training
as their trusted source for valuable insights, expertise, trends, and best practices

Business Services Barclays Health/Medical Sanofi US Foods Heineken USA Pfizer Retail Publix
Adecco BMO Financial Services Trinity Health Wyndham Worldwide Hewlett Packard Procter and Gamble TELEVENINC Ve
ADP BNY Mellon Abbott Labs UnitedHealth Group Manufactutin Honda of America RollsRoyce Ace Hardware Ralph Lauren
Alied Universal Capital One Banner Health o g Honeywell Saint Gobain Adidas Safeway
Amazon Web Services Chase Bausch &Lomb Hospﬂal@ M Ingersoll Rand Samsung ADT Sally Beauty Holdings
Aramark Citigroup Baxter Healthcare Corp Amevrlcan Dalry Queen AeuserBuseh Intel Shaw Industries Group Albertsons Companies Sams Club
Experian CUNA Mutual Group BayCare Health Systems Ay’ Restaurant Group Povle International Paper Shell Ol Amazon Stabucks
G4S Secure Solutions Deloitte Biue Cross Blue Sheild Be:;\éVEEISeJESHoteIS o Janssen Pharmaceuticals Sherwin Williams American Eagle Outfitters Staples
Kelly Services Edward Jones Cerner Corp Bob Evais EAS,F John Deere Stanley Black and Decker AutoNation Swarovski
Lenovo Software EY Christiana Care Caesars Entertainment oene o Johnson Controls The Coca-Cola Company Best Buy Target
Oracle Fidelity ! Healt Systen Celebrity Cruises Bgston SCIentIfIC. Keurig Dr Pepper Toyota Motor Corporation Big Lots TIX Companies
Robert Half International Goldman Sachs Cigna Healthcare cmmeimbmﬁmmm\ Bistoléyers Squbb Kiewit Corporation TYCO Bridgestone Ulta Beauty
SAP H&R Block CVSlCaremark Cracker Barrel Campbell Soup Compary KimberlyClark Tyson Foods Costco Wholesale Walgreens
Sodexo HSBC avia _ Darden Restaurants Cargm‘ Kohler Whirlpool Dollar General Corporation Walmart
Thomson Reuters John Hancock Express Sripts Dunkin Brands Céterp|llar Lenox Dollar Tree Stores i
UNISYS JPMorgan Chase Gerentect G ; Clson ysterns Lexus International Real Estate/ Great Clips Transportation
GlaxoSmithKline olden Corral Corporation ColgatePalmolive . Insurance Air Canada

Xerox KPMG , HGV Sea World LG Electronics Alac HEB o

. Health Care Service Conagra Brands ‘ American Airlnes
Communications ~ "Ure Corporation Hitton Worldwide Corning Lockfeed Wi NG Home Depot BNSF Railway
e Morgan Stanley Humana HMS Host Cummins Mars Incorporated Allstate Insurance Hudson Group Cathay Pacifc
CenturyLink PNC Johns Hopkins Health Holland America Group Dell Computers Vasec Anthem BCBS e Delta Air Lines
Charter Communications PncewaterhouseCoope.rs Systems Hyatt Hotels Dow Cherical MercedesB(?nz Century 21 Real Estate JCPenney DHL
Comcast Raymond JamesAssocates  Kaser Pertianene Intercontinental Hotel DuPont Manfacturng Chubb e Diversified Transportation
DISH Network Seotabark Magellan Health Group (HC) Eaton Corporation Mgrck énd & Famers Insurance fons Emirates Airlines
Sprint Sunlrst Bank Mayo Clinic Lendys El Lily and Company Micheln GEICO oger Fedx
Time Warner Cable 1D Bank McKesson Marriott InternatlonaI‘ Emerson Micron Techno\ogy Keller Williams Lowes Companies Qter iviays
TMobils USA U.S. Bank Medtronic McDonald’s Corporation EonMobil Mohawk Industries Mutal of Omaha Ma?ys Southwest Alines
Turner S Mertoral Sioan ettering M R(ésorts o Ford Neste Nationwide M.euer U-Haul International
Verizon mﬁmBk Novartis ?%?mwwi Frito Lay kw%mm New York Life :ﬁt Union Pacific Railroad

ells Fargo Ban i egal Entertainment Grou issan ordstrom
Finance/Banking WESIDan (,\)‘;rjn:l :redj;care Rofal Caribbean Cruises | e Dy‘namics Nokia Northwe§t€rﬂ e Office Depot pnieofitnes
American Express Company Philips Healthcare Sysco Corporation Generél M||I.s. Panasonic oAesElens 0'Reilly Auto Parts s
Ameriprise Financial Quest Diagnostics The Walt Disney Company Georeia ool ParkerHannifin e F " Planet Fitness
_ Goodyear Tireand Rubber . Sun Life

Bank of America Roche Diagnostics Universal Orlando PepsiCo The Hartford

Halliburton

Source: Publisher's Own Data, September/October 2019
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Training magazine has been THE source of industry
insights, best practices, and case studies for
learning & development professionals since 1964

¢ Leadership Development ¢ Talent Management

e Coaching/Mentoring e Training Technology
¢ Onboarding e Evaluation & Metrics

¢ Employee Engagement
and Recognition

An employer £an be a lorce

o fear, of & force for trust and

coaperation. More companes s
L]

discovering ways—inchuding
trasning—bo busd trust with their employees,

From TrainingMag, we see people
downloading our assets every day.”

Trent Howell, VP of Marketing,
eLearning Brothers

DEPARTMENTS

Look for these columns in every issue of
Training magazine, both online and in print:

Training Today: News, stats, and business
intel, plus columns by Bruce Tulgan (Sticky
Notes), Founder, Rainmaker Thinking; and
Jason Womack (Productivity Coach’s Corner),
Co-Founder/Head Coach, www.GetMomentum.
com, and Co-Founder/CEQ, The Jason Womack
Company

Soapbox: Training trends, case studies, and
survey analysis

Mlast word

We're All Leaders.
Let's Be Good Ones!

e e ot et e

kriow he genetal direction the
feam Is expected to go and at
Seast oM vague Rolion as 1o
Thow we'll get Ehese, together,

What the Tech?: A look at new and emerging
training technology by Phylise Banner, a
learning experience design consultant with
more than 25 years of vision, action, and
leadership experience in transformational
learning and development approaches.

How-To: Tips and tricks to train effectively

Learning Matters: Musings on business,
innovation, learning, and technology by
Tony O’Driscoll, Professor at Duke
University’s Fuqua School of Business and a
research fellow at Duke Corporate Education

Best Practices: Deep dive into cross-cultural
and diversity training and global leadership
coaching by Neal Goodman, President, Global
Dynamics, Inc.

Training Magazine Events: Preview of a
topic that will be covered during our Training
Conference & Expo and TechlLearn Conference
events

Trainer Talk: Practical tips to help trainers
train better and employees learn better by
Bob Pike, the “Trainer’s Trainer,” Chairman/
Founder, CTT Newsletters, LLC

Talent Tips: Teaching leaders how to
give “real recognition for real results” by
Roy Saunderson, Chief Learning Officer,
Rideau Recognition Solutions

Last Word: Food for thought on training-
related topics by Dawn J. Mahoney, who
owns Learning in The White Space LLC, a
freelance talent development and instructional
design consultancy.

trainingmag.com
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No one covers the state of training like Training.

The Annual Industry Report

Training, learning, and talent development leaders and
professionals rely on this report as a statistical gauge for
measuring their own training functions against industry norms.
With data representing a cross-section of industries and

. . The Annual Salary Survey
Tightening /
theBelt |

For a pulse of the average training salaries across roles and

company sizes, the Industry Report presents a comprehensive Average training expenditures regions, Training’s exclusive research can’t be beat. Training
and salaries decreased .
view of the current environment as well as historical trends, o T e professionals at all levels turn to the Annual Salary Survey for

research

the latest analysis of industry compensation and to find out how
their own salary stacks up against the broader marketplace.

including:

¢ Training expenditures TRAINING
INDUSTRY REPORT

* Types of training intended to purchase N

EXCLUSIVE SALARY SURVEY

Salary
Check

Average trainer salaries

e Expenditures per learner

Content Creation vs. Curation
TechLearn 2019 Wrap-Up

* Hours of training per employee

- . dipped 3
° Tra in ng Stafﬂ ng m‘png 1 grtvgéeltgh?év $8%e,rlcfg Training Salaries by Region
according to Training’s o s

. . | Sal. . 1 naa ww

* Budget changes, including by 2019 TRAINING S -

s

industry and company size

Traning Expenditures 2014-2019
InS Billons

REPORT

ABOUT THIS STUDY

¢ Role level of trainees

e
s
s
e
om
s
sum
s
s
s

Industrial Classifications

H

* Projected funding for learning
areas over the next year

i

Bl fETEIEEIREEE D

HEE R

DEFINITIONS

¢ Delivery methods

¢ Technology usage

* Extent of outsourcing

S1s0000 s1o%0000
Sism222  saiser00
sazini0 soloesn
Sie7as0  $5128.305

SiE50000
s21.560052
Si7727.605

enirsningag o ewtranngsgcon g ovsses osceess 20 | 19
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JANUARY/FEBRUARY

Ad Close: 11-22-19
Materials: 11-27-19
Mail Date: 12-30-19

MARCH/APRIL

Ad Close: 1-17-20
Materials: 1-21-20
Mail Date: 2-21-20

MAY/JUNE

Ad Close: 3-27-20
Materials: 4-1-20
Mail Date: 5-5-20

Innovation

Training Top 125

Leadership Development

e 2019 Emerging Training Leader
Profiles

¢ Using Neuroscience to Create
Training Programs

e 2020 Training Top 125 (Winner
List, Top 5 Profiles, Best Practices
and Outstanding Training Initiative
Award Winners)

e 2020 Training Top 10 Hall of Fame
(2020 Inductees, Hall of Fame
Outstanding Training Initiatives)

* Using Apps to Manage Employees
» Growing C-Level Talent in Biotech

¢ Global Leadership Development
Survey Results

* Training 2020 Conference & Expo
Wrap-Up

* Training Top 125/Hall of Fame
Learning & Development Best
Practices

* Training Top 10 Hall of Fame
Outstanding Training Initiatives

Training 2020
Conference & Expo

February 24 - 26, 2020
Orlando, FL

Training 2020
Conference & Expo

February 24 - 26, 2020
Orlando, FL

ISA Annual Business Retreat

March 15 -18, 2020
Phoenix, AZ

ATD

May 17 -20, 2020
Denver, CO

SHRM
June 28 -July 1, 2020
San Diego, CA

Dates subject to change

* Learning & Development Best Practice articles are written by Training
Top 125ers and Top 10 Hall of Famers, and Training Top 10 Hall of Fame
Outstanding Training Initiative articles are written by Training Top 10
Hall of Famers; we do not use outside sources for these articles.

trainingmag.com
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SEPTEMBER/OCTOBER

Ad Close: 8-5-20
Materials: 8-10-20
Mail Date: 9-11-20

NOVEMBER/DECEMBER

Ad Close: 9-25-20
Materials: 9-30-20
Mail Date: 11-10-20

Technology

Research

¢ Technology that Reinvigorates Classroom
Training

¢ Training Employees to Work with Al

e The Future of the LMS

* Training Top 125/Hall of Fame
Learning & Development Best Practices

* Training Top 10 Hall of Fame
Outstanding Training Initiatives

2020 Industry Report
2020 Salary Survey

Best Practices for Training Subject Matter
Experts

* Training Top 125/Hall of Fame
Learning & Development Best Practices

* Training Top 10 Hall of Fame
Outstanding Training Initiatives

Dates subject to change

*Learning & Development Best Practice articles are written by Training Top
125ers and Top 10 Hall of Famers, and Training Top 10 Hall of Fame
Outstanding Training Initiative articles are written by Training Top 10 Hall of
Famers; we do not use outside sources for these articles.

Training to Prevent

WORKPLACE VIOLE

training 2020

Full-Circle

eedback

360° reviews and coaching for leaders can foster
a culture of openness and engagement

| Taiing o Buid Tust
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print ad rates

1°®e] RATES

2020 TRAINING DISPLAY COLOR RATES

Ad Size 1x 3x 6% 12x
Two-Page Spread $19,500 $18,500 $17,300 $16,400
Full Page $10,200 $9,700 $9,100 $8,000
2/3 Page $8,300 $7,850 $7,350 $6,400
1/2 Page $6,500 $6,150 $5,775 $5,025
1/4 Page $4,100 $3,900 $3,650 $3,300

See page 29 for full print specs

Practice.

I Satisfaction e
from Bust to

BOOM

YOUR LMS AND
YOU CHANGE

syneger?

training 2020

- »
Nicklaus Children's is Once Again
Top of the Class

Nicklous Children’s
Health System

£ he WO

Send all print ad materials
and direct all print production
questions to:

Bethany Lewis
Production Manager

Phone: 612.723.1222
Bethany@TrainingMag.com

The Association of
Learning Providers

ulS

ISA Members:
Ask about exclusive ISA rates.

trainingmag.com
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Digital Partner Program

Bolster your brand dominance and reach
Training’s full web and email audience with
this high-impact digital partner program.

LIMITED: Only 8 advertiser partners per
month. Minimum 125,000 banner ad
impressions per month, per advertiser;
plus a minimum 200,000 logo
impressions ($7 CPM!)

Includes pervasive branding:
* on www.trainingmag.com

* on www.trainingmagnetwork.com

in the Training Weekly eNewsletter

Sitewide rotation

Your logo also included in sitewide
rotation (“Online Sponsor” feature)

Your logo also included in magazine
print ad showcasing monthly sponsors

Metrics reporting included

High-impact ad units include:
e 970 x 250 billboard
e 300 x 600 skyscraper

e 300 x 250 premium square
(for mobile and eNewsletter only)

RATES

Monthly Digital
Partner Program:

$2,500

partner program (&) ALLencoMM >’ Brandon Hal i * 97,000 unique visitors/mo
TS 5 N\ —GRouP- VTR (www.trainingmag.com)
each month! Q CHAMPLAIN @ Znotoyee e 18,000+ unique visitors/mo
/ COLLEGE gornerstone _ Engagement (www.trainingmagnetwork.com)
e 52,000+ opt-in monthly subscribers
’CF % MHS .’ Panopto Q (Training Weekly eNewsletter)
ASSESSMENTS o platform rehearsal

ABOUT U ACVERTIGE ! EXMIT | SPONSOR MEDIAKT SASCRBE CONTACT LIS

LEARN MORE ABOUT THE TRAINING TOP 125

TOP
w25

m#._"hﬁn‘u‘maww minmees are the aryssirations with the munt ucoefel
prormmms fn the wackd

X

Sponsoeed.
INDUSTRY SOLUTIONS: MEET TAZNEEN KASEM,
DIRECTOR OF PRODUCT MANAGEMENT, COMPTI

il BOUSTRY
" 8 REPORT

Tol i dbout yourseT and your roke af CompTIA?

Cvar the 2= M years, | have spent much of my caseer s lsaming and development angd crating
CusaTized e SoluEoRa. For many yoars, | was imvubied In Business sevslopment and a0 enioyed
1T 25 2 SLEATING OONSURIN T SIAT OesHOGMEATL | WM Wit FENMAONE (FaNEINoNS did Koo
et s e g o Bk st taning S for P e

Laarm mose.

TRAINING MAGAZINE ANNOUNCES 2020 TRAINING TOP 125
WINMERS

Training To 125 551 7 lansineg SAANDAIONE Pt B52a B BMOASE
g4 will De revoslod o the Troining 2020 Confevence & Expe, Febniary

RS FEED

in [ERLY f

5 rave
Whape your ultima

learning and
development program.

THE&” '
NATIONAL .

Online
Sponsors:

THE WS
NATIONAL

Sponsor
Logos

®00B0DO

970 %250
Billboard
— (Desktop)

728x90
Leaderboards
also supported

HUMAN
CAPITAL
MAN#G EM ENT

Deadiive:

April 17, 2020

£\ METRICS

e Minimum 125,000 banner ad

HURRY!
This popular

Recent digjtal sponsors include:

impressions/mo, per advertiser; plus a
minimum 200,000 logo impressions
e Limited to 8 advertisers/mo

trainingmag.com
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Training Weekly eNewsletter

Irammg

weekly

The Weekly Resource for Training Professionals u u
November 13, 2019 ralnlng

To keep receiving the Training Weekly, please update your subscriber info today.

weekly

PR AINING TOP 128 BE ST DRAICTIGE" 4w xs s e e w5 s s s wn s s 4R Sn AT ) )
Every week, this popular eNewsletter provides relevant news and

business intelligence to 52,000+ training and L&D leaders and
professionals. Featuring proprietary Training magazine content not
found anywhere else, this is the savvy choice for building brand
exposure with a targeted, highly engaged audience every week.

GCS Smart Supplies Training at PPD

Quality is paramount
drug development, |al
launched a new inver|
deviations, and makin ated to effectively
use the inventory ma going use of it.
Mare than 200 employees across the globe were impacted. Highly trained system super-users served as subject
matter experts (SMEs) and ambassadors for the system and new processes. SMEs were selected from key global
locations, so the majority of end-user training could be conducted face-to-face and with local ongeing support. Job

hensive, integrated
s (GSC) department
reducing

CLICK to view a live sample

Read More ->

2019 o

ICFGLOBAL W

£\ METRICS

e Opt-in monthly subscribers: 52,000+
* Average open rate: 9%
* Average banner CTR: .2-.5%

COACHING
SURVEY N

CoachingSurvey2019.com

LATEST ONLINE CONTENT *#*escesccsanassnssan:

Time for Transformational Leadership to Effectively
Lead Organizational Knowledge

Boost Resilience to Beat Burnout

How to Create Real Accountability Despite these 7
Common Complications

The Impact of Bad Bosses on Employees and
Organizations

How to Get the Feedback You Need

Training Day Blog: A Question for the Ages

UPCOMING WEBINARS *****sssecssnsssnsssnssen:

11/14/19: Create Compelling Infographics in
PowerPaint

11/14/19: Product Demo: 6 Employee Development
Best Practices - Beyond Learning to Deepen the

Employes Experience

11/15/19: Compliance Training Beyond “Point and
Click" and "Testing” - Avoiding Catastrophic Incidents

February |
24-26

WHITE PAPERS ***o+seccarssansessy

Reducing the Cost Burden of Immersive e-Leaming
Built to Last

Nonprofits - How to Scale Learning Programs

L&D Master Class: Training the Trainers of Tomorrow

2019 Leaming and Development Global Sentiment
Survey

&—

FREE WEBINAR: CREATE STUNNING
INTERACTIONS IN MINUTES

Adding interactions fo your eLearning courses can
make them interesting and engaging for leamers.
But it can be time-consuming, and to some extent,
challenging as well.

Join Dr. Pooja Jaisingh to learn about simple ways
to add interactivity to your eLearning courses. You
will learn how to use interactive objects, multi-state

A

300 x 250 SIDE
PREMIUM SQUARE

TEXT AD

Be part of the content with a
simple, cost-effective Text Ad
(up to 75 words plus a URL).

=
®)o
[ ]

3

PER ISSUE  PER MONTH

Text Ad:

$275 $1,099

300 x 250 banners are available via monthly
Digital Sponsorship.

objects, drag and drops, simple actions, and
automnatic forced navigation in Adobe Captivate.
You will also learn about tips and tricks to quickly

convert drab and boring content to vibrant
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magazine Thank you Gary and the TMN team for your creative thinking to boost

N@T.\/\/OI/K our numbers. We would love the opportunity to work with you again.

munTreiningHagietork com See you in February at the conference.”

Fill your sales pipeline Anna Strasshofer, Mursion
with continual weekly leads

Training Magazine Network (TMN) is Training
magazine’s one-of-a-kind community where
learning and development professionals go
to find the expertise, information, and

support to do their jobs and grow their

careers. With more than 141,000 members,
this is a highly engaged network that's
hungry for knowledge and continual learning.
It is the official host site for Training’s vast s, A N 39 AP PRk A By L S
array of live and on-demand Webinars —and TRy % a Get Past the Hype - Finding Yalue in W] Freehte Papers & eBoois

Teonds
that’'s where you come in.

Current Issue |2 % TMN TechLearn C» View Calendar N 4™, What would you

like to do?
Brmn
TSCHEARN .
|[_[H|II[|I|]HI LEARNING

L=}
23 Calendar of Free Webinars

@% Recorded Webinar Archive
E -1 '

/ ¢ Click to view a live calendar of
Click here for free upcoming Webinal‘s o=

T 2
subscription - | erngn for
" learning

TWed, Dt T3, 2077 3% T2PM Fac TSP Eactern Toca i =ARN : | )| Sy 2
X 1 | | 4 rolessionals
Groups lew & AR/VR Is the New Reality - or Is it? : L
P Phil C |, Senior eLearning Specialist, Department of National - "
Creating Engaging = W i

& Effective eLearning > Register Now

& Tools

@ Wed, Jan 17, 2018 at 9AM Pacific / 12PM Eastern #G A=A
% Augmented Reality: Integrating Mobile
g Learning with Work

& Anders Gronstedt, Ph.D. , President, The Gronstedt Group
7 Register Now

F Tools
Training Implementation with

Ellen Finkelstein 7 View Full TMN TechLearn Calendar
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webinars: Training Magazine Network tl'aining 2020

SPONSORED WEBINARS:

. . . P 88 all Webinars
Bring in your experts to demonstrate even greater authority 7 Steps to Designing Effective Sales Training |
and marketplace visibility Spesiar ‘ Ve, What would you
v Amy O'Brien like to do?

Senior Director of Implementation and Training, Brainshark

Training Magazine Network’s sponsored webinars are Training’s most popular
content marketing channel —and for good reason. There's no better way to

33 Calendarof Free Webinars

showcase your expertise or share your latest research, as well as generate ek % . ;
thousands of ongoing, targeted leads for your sales pipeline. Webinar Details
) . _ . L, . . 2 i e | Free White Papers & eBooks
Webinars are promoted to our entire community, including: Training’s subscribers e e e v
L. ) Duration 1 Howr
& event attendees (53,000+); Training Magazine Network members (141,000+); = e
and Training’s social channels (Twitter, Facebook, LinkedIn). CantAmang? Ragister and wel send you the recacding sfter the wetinar.
The "Sign in link will MOT agpear antil ane hour belore the webinar start fime, U L U
) I
o] DE TH
Register .1 [‘? I.] s
Description

Just like a house needs a bluepring or a film needs a script, great sales training needs a plan, Butl with limited
Time and resources, you may have questions about where 1o start or whar to bulld first, Dontwerry = youre
nat alone!

LEARN DESIGN THINKING.
BECOME FUTURE-READY.

‘We understand that not all sales enablement and training leaders have experience in tralning program

r u

design.
°®c] RATES () METRICS | | ==
In this webinar, Bralnshark's Amy O'Brien will share a 7-step process for sales training progr Get Started
that work - no previous experience required! This session will cover:

WEBINAR RATES e TMN SpPoNso red * Astarter's framework for sales training program design ExperiencePoint
s The difference between traditional and aglle training models
1x $9,500* webinars typically see * How technalogy can accelerate sales raining dellvery u—
between 900 = 1, 200 Dror't miss this session for sakes training and enablement leaders! :':P ::T'n!rl :‘;m 5 =
2x $9,000 each , i Rl
registrants, with About Amy O'Brien
3 X $8!500 eaCh 20% = 30% day of With over 20 years of experience in learning and development, Amy knows how to build effective training
. X programs. She's created a varlety of learning events ranging from Brainshark courses and coaching activities
4x or more (quarterly) $8,000 each pa l’tIClpatIOI’] to live warkshops, In her eleven plus years at Brainshark, she's held a vanety of roles ranging from Customer
Success Consultant and Customer Success Manager, where she successfully onboarded hundreds of
i customers, to her current role overseeing the team of Readiness Consultants and Learning Centent
*ISA Members: Ask about exclusive ISA rates. Developers, If yourve viewed any of the presentations and certification courses an the Training site, you've
probably heard Amy’s voice and seen her in some videos, Amy is the creator of the Design Like an Artist,
EXtras inCIUded Wlth yOUf Webinar: Scripewridrig and PawerPoin for Bralnshark workshag. Share the link for this webinar
q o /7
* Provide a 300x250 banner for bonus clicks
ADDITIONAL

e Provide a white paper, eBook, or similar
content asset (PDF) and we will promote this
in conjunction with the webinar for potentially
100s of extra leads ($3,000 bonus valug).

Ask your rep about custom webinar packages.

LEAD-GENERATING BANNER

trainingmag.com
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TURNKEY WEBINARS:
No Speaker? No Problem. Turn to us for help Design Thinking Explained
Training Magazine Network’s turnkey lead-generating webinars are Speakers

the easiest, most effective path to thousands of high-quality leads,
offering immense exposure for your brand in front of a targeted audence
of corporate training decision-makers.

Greg Warman
Co-founder, ExperiencePoint

Rick Menchaca
Senior Facilitator, ExperiencePoint

We promote, organize, manage, and facilitate a professional,
expert-led webinar, while you sit back and collect all the leads.

[°®°j RATES Webinar Details

Date and Time @ Tue, Sep 17, 2019 at 12PM Pacific / 3PM Easter | Lr 4
WEBINAR RATES
Duration 1 Hour \ ) l \
Turnkey Webinars: $5,000 (flat fee) Cost 50 (Free) - : ‘
Webinar Ad Pods: $1,495 each (ﬂat fee) AD PODS- Can't Attend? Register and we'll send you the recording after th TH'E y
An ad pOd iS a hyper”nked image that The "Sign in" link will NOT appear until one hour before the webinar starf] NATIONAL

CONFERENCE CENTER®

appears on attendees’ screens during _ 703.724.6040 ¢ LEESBURG, VA
m METRICS a webinar to communicate your call to REgISIer

action and enable participants to click
through to any URL you've set up to

BONUS 300x%250 BANNER

. . Description
* Provide your sponsor branding, and any extra p

special offers or links

For companies who leverage design thinking, the prizes are rich. Research by the Design Manage

facilitate even more eﬂgagemel’]t_ Institute finds that design-led S&P 500 companies outperform the rest of the index by 211 percent

* You'll be promoted as the sponsor in all pre-
. 9 . p .D Learn more and check out sample Design thinking i< 3 nesarful compatitiue adyantazs that manw af the world's leading companies 3
webinar marketlng efforts, and on the live ad pOdS here: [dr::i:;nvati SPOHSOI’Ed By utcomes. But what exactly Is

webinar

* You'll receive the complete list of registrants

and any leads from the on-demand recording, ' THE \_C,J/
the same as if it were your own content and r NATTONAL

speaker. )
* Expect a minimum of 500 leads, plus 100s of t r Your Hotlinked Logo Q? bralnshark
bonus leads from any accompanying content : e g m___g
. . . . TrainingMideos

you provide, such as a white paper, infographic, - _
or eBook. (TMN webinars typically see between START Free Trial _ SPONSOR BRANDING \$
900- 1,200 registrants.) Your sponsor PPT slide will be displayed

' at the beginning and end of the webinar

trainingmag.com
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DEMO WEBINARS:
It’s time to show 'em
what you've got!

Showcase your product, tool, or training
solution like never before with a Training
Magazine Network (TMN) demo webinar.
TMN provides a producer to help develop,
deliver and introduce your 30-minute
educational demo webinar. Help listeners
roll up their sleeves and get hands-on with a
virtual tour of your latest product, upgrade,
or integration.

Click here to subscribe to

Training

matterS. Training magazine for FREE. “%b

r 1
o
L |

RATES

Demo Webinars:
$8,000 each (flat fee)

¢ |nclude a white paper or similar
content marketing asset and we'll
promote in conjunction with your
demo ($3,000 value-add).

* Include a 300 x 250 banner on the
webinar landing page for bonus clicks.

N

#

magnzl

etwork

Calendar Recordings Resources PathzZx

Membership Contact Us Register / Login

Simplify Video for Corporate Learning — A Demo of the
Panopto Video Platform

Speaker

Dave Dumler
Head of Product Evangelism and Product Management, Panopto

# Tools

Webinar Recording Details

Date and Time @ Tue, Sep 10, 2019 at 9AM Pacific / 12PM Eastern
Duration 1 Hour

Cost 50 (Free)

Want Access? Register to view the recording.

View Recording

Description

@ Live Product Demo

Video is a unique beast. It's more engaging than a training manual, but sharing it on your LMS (or worse, on
YouTube) can create problems. It helps you scale your training worldwide, but every new recording is a pain to
produce. And it would be ideal for just-in-time learning, if only it could be effectively searched.

Join us for this comprehensive introduction to Panopto, part of the Training Magazine Network's all-new
product demo wehinar series. Dave Dumler, head of product evangelism at Panopto, will demonstrate how
Panopto’s video platform makes it easy to:

00000

Social Learning Community Hosted by Training Magazine

mm Al o hinare
8% All Webinars

What would you
like to do?

23 Calendar of Free Webinars

Recorded Webinar Archive

Free White Papers & eBooks

The Association of
Learning Providers

Looking for training resources?

START HERE

nTralmng
DUBLIN, IRELAND

November7-9, 2019

trainingmag.com
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native and sponsored content training 2020

Become an Industry Solutions
contributor

¥

Integrate your thought leadership into SOlutlonS
the next edition of Training magazine YOUR / HUMAN LEARNING IS AS COMPLEX AS ANY ECOSYSTEM WE FIND IN NATURE
with an Industry Solutions sponsored ARTICLE

content package. Includes:

d o
demand, anytime

fyil!ml and Process Elements
e 2-month/60- day digital + social
marketing campaign

e Minimum 200 leads

¢ Layout and proofing services for your
article (600-800-word single page; Leammg‘l;_cos;steﬁs: A Model fo
1,200-1,400-word 2—page spread) 21st Century Employee Learning

¢ Editorial assistance available

the foundaticaal slemwnts of leaming
econyitams.

* Reprint services available (turn your
article into an exclusive handout
“as seen in Training magazine”)

¢ Perfect for a synopsis of your latest
research; to promote your latest book
or ebook; or to showcase your area of
expertise

THE OFFICIAL PUBLICATION OF TRAINING MAGAZINE NETWERK.

CURRENT ISSUE  PASTISSUES EVENTS VIDEOS PODCASTS SUBSCRIBE WEBINARS

HOME TRAINING DAY BLOG ENEWSLETTER  FAl

Training Gonference & Expo TechLeam Conference Live+Online Certificates Training Mag Network Tralning Top 125

Sponsored... SPONSOR sasssssssssassrsessssssansssssnsse

oo | RATES

INDUSTRY SOLUTIONS: LEARNING ECOSYSTEMS: - Your article will be posted
A MODEL FOR 21ST CENTURY EMPLOYEE LEARNING ZISA in the maln newsfeed on
1-page Article: $5,900 ot i it g e Al www.trainingmag.com for
characters and icons to go v’wlhil. And lhen’huuls and ho‘urs of developing the ammallon; and : 2 months/Go days, and Wi"
2-page Article: 7,900 inlaractiors) i i
p g $ ’ Join Dr. Pooja Jaisingh from Adobe on Tuesday, Nov. 12, for a step-by-step demo on how to use Looklng for tl’all'lll'lg resourcas"" be used to generate Ieads'

Additional editorial/content
collaboration services available.
Ask your rep for pricing /specifics.

Quick Start Projects and out-of-box interactions for creating visually appealing eLearning courses.
Learn more...

2019 EMERGING TRAINING LEADER WINNERS

Posted: September 12, 2019

TRAINING MACAZINEEVENTS ressssssssssnnnnns

Training magazine Announces the 25 Winners of Its 2019 Emerging Training Leaders Awards. Reglster now for TechLearn 2018 in New Orleans

17+19. You'll find a focuses
DOES YOUR TRAINING BELONG ON YOUTUBE?
Your employees may turn to YouTube for the latest cat videos or TED Talks, but is the site the right
place to house your training? :
where you'll make valuable con

. Al OR JUST SCI-FI? sessions, Including a TechLeam demo
tra I n I n gm a g CO m A look at artificial intelligence’s current and potential impact on training and the workforce. Download a brochure now. Save $150 on the 18
Conference when you register by September 6 with

TRAINING MAGAZINE'S INNOVATIONS IN TRAINING EVENT HEADS Plscount Gode: TMES
TA IDEL ANPY .
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Salary Survey and Industry Report sponsorships training 2020

Salary Survey and Industry Report: = =
EXCLUSIVE sponsorships °®e | RATES

Be the FIRST to sponsor one of Training magazine’'s
premier annual research endeavors:

Sponsorship: $9,900 (flat fee)

I've found Training’s Annual Industry Report
to be a great resource for insights into the

corporate training and learning and * Lead Gen campaign (minimum 200 leads)
utilizing the exclusive Salary Survey and/or

Includes:
Training’s Annual Salary Survey
What does a learning professional earn, and

iesi i ing? development space.”
are salaries |ncreaS|‘ng or decreasing” Hc?vy do gender P P Industry Report to generate your leads
and geography play into career opportunities? The Patrick Hainault, Vice President, vi brandi the Salarv S
industry turns to this annual survey for answers. Corporate Business Development, Inc. our sponsor branding on the Salary Survey/

and Fast Company Industry Report supplement

Training’s Annual Industry Report e Full-page display ad for your company on both
Now in its 38th year, the Industry Report is recognized the supplement, as well as the back page
as the training industry’s most trusted source for (cover 4) premium position for the Nov/Dec
data on budgets, staffing, and programs. issue, which features the Salary Survey/

Industry Report

Salary e HTML email promoting your sponsorship and
the digital supplement

CheCk _ ¢ Opportunities to receive printed supplements

Average trainer salaries -
dipped more than 3 percent L =

in 2018-2019 to $85,116, ; Training Salaries by Region
according to Training’s | e o o s
annual Salary Survey. o

Click to see
the 2019

featuring your branding for use as a trade show
or sales team handout (pricing TBD based on
quantities).

Salary Survey
& Industry
Report

2019 TRAINING e
INDUSTRY

REPORT | e

ABOUT THIS STUDY.

EeEiEEiEEEREEG i

Doing webinars with Training?

This would be an excellent lead
generation for net new leads,
co-branded with Training magazine
for your next webinar!

trainingmag.com
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HTML emails training 2020

. How VR & AR are Changing Training, Education &
Your message to 1,000s of targeted professionals Workes Cikdanl & © | w o GEel (VRX)

Get valuable brand exposure with the decision-makers looking for your products and
services, delivered from a source they know and trust. Co-branded with Training for
optimum open rates, each HTML email delivers your graphically enhanced, custom-
crafted message and web links to 5,000 (minimum) targeted professionals.

Speakers: Moderated by:

BB @

John Cogliandro  Michael Bloor, Mark J. W. Lee Amy Peck
Senior Engineer, Co-Founder & CRO,  Board Member CEO & Founder

Click here
for HTML

and Adjunct Senior Lecturer

Wednesday, july 31 @ 9AM PT / 12PM ET / 5PM UK

demographics

m M ET R I CS menu | Click here to sign up - we'll send you the recordings!

Hi Training Professional,

e Average open rates: 12%
* Average CTR: 1-3%

The impacts of virtual & augmented reality on training & education are some of the
biggest use-cases organizations of all types tell us they're seeing value in.

So, on Wednesday, July 31, we're running a webinar with experts from across industry

r ] to find out how companies are using the technologies to improve training in their
|_o©°_| RAT ES organizations, and what impacts they're seeing.
ne ’ : ; ; o ;
OOI'ne'S1° Sign up to the webinar to find out: How VR & AR are Changing Training, Education &
HTML RATES ¢

Worker Guidance

1x HTML email: $2,900

QOur expert panel includes:

2x HTML emails: $2,700 ea
3x HTML emails: $2,500 ea
4x or more HTML emails: $2,200 ea

« John Cogliandro, Senior,

= John O'Shea, Head of

.: Panopto Learn about Panopto  Readthe Blag Ty Fancpto

t often mean

Not only does |
ince is costly. and decre)
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Leads in your inbox, ASAP

Simply provide a completed White Paper, eBook, or

other valuable content marketing piece in PDF format,

and we will provide a full marketing campaign to
promote downloads.

Your white paper will get exposure throughout the
Training brand’s assets:

e Link to white paper from TrainingMag.com home

page and Training Weekly eNewsletter: reach
250,000+

* Direct e-mail marketing to Training’s lists: reach
approx. 53,000 each

¢ Social media marketing on Training’s Twitter,
LinkedIn, and Facebook pages

Easy As 1-2-3

Here’'s how easy it is to get your white paper online
and start collecting leads:

1 Submit your asset via e-mail as a PDF file.

Submit your logo and an abstract. Both will
appear on the landing page where readers
download your white paper.

3 Your white paper will be posted on
www.TrainingMag.com within 48 hours.

oo | RATES

Standard/introductory campaign:
$30 CPL /100 leads guaranteed: $3,000

COMPLIMENTARY

WHITE PAPER CHANNEL
Biraining

Training magazine is pleased to provide complimentary high quality white papers on business
problems faced by and potential solutions for today's busy corporate learning executive.

FEATURED WHITE PAPERS

Meridian’s Powerful Practices: Strat:

Are you approaching learning management
strategically? Benchmark against these critical 6
stages for developing and launching a powerful
learning management strategy. Download Meridian's
Powerful Practices: Strategy infographic now.

The Steps to Digital Maturity

Are you blinded by all of the shiny new technology
available today? Are you still just trying to figure out
how to get your content from print to digital? Is the
technology available for learning leaders
overwhelming?

It would be great if you just had a way to see all of the
steps to go from print to taking advantage of the
technology that is available today. You're just trying to
deliver an engaging learner experience without
breaking the bank. Having a simple administrative

Successful
learming strategy.«
S8 0 e

- @rcton

Belore we dive into our cosi-effective oppeoaches to immersive e-Leaming, let's exploin
why incorparating an immersive ospect info your e-Learning tourse is not only beneficial,
but esse ations like the Ocwlus Rift, o weorohle sereen, moy first o 2

desperate atiempts to liven up stole or uninleres

immersi gems fn have found a forever-home within e-Learning ¢ learning
places individucks into an enviranmen, replicating scenarios, tosks, ond situatians which
may be difficult 1o convey with troditionol educafional methods ke lechures.

TRAINING
THE TRAINERS
OF TOMORROW

as

For White Paper/eBook/

Infographic campaign specs
and instructions, click here.

trainingmag.com
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Want a more turnkey solution for leads?
Join Training’s leads subscription program

Drive a consistent flow of leads to your inbox with a monthly white
paper subscription, and put your content to work for you on a
continual basis.

Here’s how it works: Send us your white paper or similar content
asset, and we'll provide ongoing marketing efforts for continuous
weekly leads. White papers in the subscription channel are promoted
to Training Magazine Network’s 141,000+ member network, as well
as Training’s subscribers & event attendees (53,000+). Provide
updated assets depending on length of campaign. Totally turnkey.

0@ RATES &
£\ METRICS

3 months: $4,000
(Minimum 200 leads)
6 months: $6,000

(Minimum 400 leads)

12 months $9,900
(Minimum 800 leads)

\

1 ©
dladl

is pl d to provide

problems faced by and potential solutions for today's busy corporate learning executive.

14 ways to use video for formal and informal
employee training

When Microsoft made the switch from classroom
training to eLearning, per-employee costs on those
avents dropped from $320 to just $17, Video can help
you improve the quality, consistency, speed, and
effectiveness of your training efforts. Make sure your
organization isn't missing out! Get 14 ideas for using
video to support formal and informal learning and
development, plus a guide to convincing your
business now is the time to start doing more training
with video, in this new white paper.

I in; m

The task of developing the perfect adult learning or
professional learning initiative for your organization
can bo a complex and complicated task. Adult learning
is not one size fits all, there is a lot to consider when
creating a successful learning platform such as;
learning content, adult psychology and applicable
technologies.

y high quality white papers on business

Turbo-Charging
Passion to Drive Sz
Performance

Integrity Solutions
Research Briel

trainingmag.com
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retargeting

training 2020

Travel with them

Retargeting campaigns allow you to deliver your banner ads to
our website visitors AFTER they have left our website! Once
visitors have been to TrainingMag.com, they become a
member of our retargeting lists. This NEW program allows you
VIP access to market directly to this highly qualified audience!

When your banners are placed in our retargeting program,

your ads “follow” our visitors while they perform Google
searches and visit other partner websites within Google’s
expansive Search and Display Networks. Google Search is the
gold standard of internet search engines. The Google Display
Network reaches 90% of internet users worldwide and includes
more than 2 million publishers, including websites like
nytimes.com and weather.com and Google-owned websites

st rekormanon teom P (O st COW 1

Recent retargeting
partners include:

ghag [l] T™MN @ eShow @ TMN webinar mate..

news

@ seiko-201Tihtmi

@ inste [ Siack @ Pages @ BaseCamp bl Delvra

=MHS atd

a ASSESSMENTS Association for

Talent Development
CENTRAL

MICHIGAN M

—— UNNeERsSTY  Mursion

Forbes
.:s'f

Ay

Introducing Forbes

AuTod

B Boris Johnson's Brexit
revealed - reaction and

Channel 4 News &

56K views

New

Borls Johnson Craves 3
Deal, Jim O'Neill Says
Bloomberg Markets and
13K views'

Hew “follow” visitors to

Your banner will

like Gmail, Blogger, and YouTube and more.

IS, ©o:is Johnson's full spel
other Google-related

sites, after they visit

Retargeting campaigns are an excellent way to “nudge”
Training’s qualified audience by remaining relevant in their
online activity, thereby building brand awareness and
shortening the amount of time necessary for conversion.

RATES

e Pricing/Cost: $5 CPC

e Minimum quantity: 400 clicks ($2,000)
* Maximum quantity: none

 Availability: first come

Retargeting banners are sold on a cost-per-click (CPC) basis.
Purchase as many clicks as you need —your ads will run
until your order has been met.

weather.com;Tom_ven=F5_GGL_Branded_04012015_18pars MK_GGLE&gclid = Cjwki

nchpad [} Trainingmag [ T

B ethow @ TMN webinar mate.

Crazy Fall: Extreme Heat, Record
Snow and a Cat 5 Hurricane

And the season just started

SEE MORE =

PUONVTYncu X Gvd-nqdSHLT GahMpmitivh,

TrainingMag.com.

@ sedn20itneml @ intite [ Sack @) Pages @ EaseCamp b Deiura

Y
Introducing Forbes
E-Learning Platform
S ?

14-day Trial

Accepted formats are GIF, JPG and PNG banners (no tags);
most standard IAB sizes are available.

trainingmag.com
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events and event sponsorships training 2020

Elevate your brand, make meaningful connections Total 2019 Attendance
With a variety of opportunities to fit every budget or set of marketing objectives, sponsorship of our events will give
you brand recognition and valuable exposure with your top prospects and clients. Get in touch with your account 2 ’035

executive for help customizing a package that delivers the greatest return on your conference investment.

Hraining 2020 === &0 2.+
conference & expo | WA

February 24-26, 2020
Disney’s Coronado Springs Resort
Orlando, FL

Total 2019 Exhibitors

Adobe Digial Leay A
h Design, Deliver. D'“!M.

RATES = e Sh

SAMPLE SPONSOR PACKAGE: Click here to check out | | _ ,,[
« Gold Show Sponsor Status the full Conference Prospectus _ ‘
_ 2

e Full-page ad in the Official
Show Directory

1P

e Fullpage ad in the March/April Thank you to everyone at fraining (B ONVOTEE
Training Top 125 Issue magazine for making the conference a .
« 728 x 90 top leaderboard on wonderful experience. | have been
www.TrainingMag.com o .
€ .g . singing your praises and look forward
* Banner retargeting with o o Thi dii ttending th
suaranteed 400 clicks to continuing our partnership. IS was my second time atiending the
i 2019 Attendees by Job Titles ini
PLUS: high-visibility extras, like show Sha“’",Steg"g’ Director, y fraining Conference ¢ Expo and| \_N(_)Uld
bag inserts, on-site Meterboard ggf‘;‘l‘&tﬁ% ommunications, CLO/COO/VP/Director or above 21% recommend it to anyone in the training
signage, and participation in the Manager/Supervisor 30% field. There are so many sessions to
' NP ”
Expo Hall passport gamet Training Specialist 26% g0 1o that are extremely beneficial.
For budgets from Aori . .. .
i i 0 pril Smith, Training Coordinator,
$750 to $15,000, let’s talk! Instructional Designer/Developer 11% Yankee Farm Credit, ACA
Other 12%
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Training Top 125
Black-Tie Gala

Monday, February 24, 2020
Disney’s Coronado Springs Resort
Orlando, FL

Now in its 20th year, the Annual
Training Top 125 BlackTie Gala is

the “main event” of the Training 2020
Conference & Expo, in which the
2020 Top 125 Honored Companies
find out where they rank on this
coveted list that showcases

Fortune 1000 companies’ best
practices in learning & development.

Be part of the industry’s premier awards program

2019 Training Top 125
companies include:

1. Dollar General Corporation, LLC

2. Leading Real Estate
Companies of the World

3. Best Buy

4. Nationwide

5. BNSF Railway Co.

Click here for the full list of 2019

Top 125 companies. Are your
clients and top prospects here?

RATES

SPONSORSHIPS STARTING WITH:

¢ Two (2) complimentary tickets
to the BlackTie Gala

* One (1) post-Gala HTML blast sent on
sponsor’s behalf by Training magazine to
all Top 125 Gala attendees

¢ Website and on-site branding

¢ Atoast from the stage with Training’s
editor and the Top 10 Hall of Famers

¢ Opportunity to provide a special prize
giveaway, or provide a small gift item at
each place setting (600)

Contact your rep for pricing.

Past Gala sponsors include:

"‘ [4 CEB "Dule

BRELLA e now i
Adobe LEARNING 's now Gartner Carnegie

allen
w @ Tééﬁ[?!l’g\‘. g interactions

LEARNING. FOR A CHANGE.

&5 FrnktinCoey - SEIKO  GODIVA

Belgium 1926

trainingmag.com
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Innovations
@98@@ lnTl'alnlng In the past three days, I've felt like a kid in a

candy store. This has been absolutely
Curated expeditions into the future of fantastic —all these tools and ways to use

learning at work simulations and virtual environments.”

Innovations in Training (lIT) events are interactive, Rick McNamara, Senior Manager, Siemens
experiential and immersive events that kick off after Training’s
two main conferences — Training 2020 and TechLearn
Conference 2020. And new for this year —we’re introducing
an overseas lIT event in Dublin, Ireland, in November 2019!

Training’s lIT events showcase how organizations are applying
cutting-edge approaches to improve learning and
engagement in the digital enterprise. With our host city as the
learning lab, participants imagine, engage and create a new
future of learning for their organizations. In this “on-the-road”
format, participants see how training is being innovated today
through site visits to state-of-the-art centers, Immersive Labs
(on VR, AR, Al, loT, etc.), thought-leader presentations, Applied
Innovation Workshops, and Debrief Dialogues.

These exclusive experiences are limited to 50 attendees
per event.

I flew down just for Innovations in Training! It's very, very

RATES interactive. We had lots of fun. | felt like a kid on a field trip. ”

We saw a lot of simulations and great work. We did a lot of
, _ collaboration. It was a very perfect space for learning. The

Contact your rep for innovative

sponsorships that incorporate your small group was very helpful because we were all focused.

tools and solutions into the overall [ look forward to coming back soon!”
learning experience. '

SPONSORSHIPS:

Hima Jasti, Program Manager, eBay

trainingmag.com
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Training Magazine Network Choice Awards

Hraining

magazine

NEWOrk

7. choice ™
awards

2019

Authoring Tools Custom Content/

Introducing the all-new Training Magazine Network Choice Awards!
Training recently launched the industry’s first crowd-sourced awards program, where
Training Magazine Network’s 141,000+ member community can cast their votes for their
favorite supplier partners and the products/tools/solutions that they find most effective,
in five categories:

e Gamification
Learning Portal/LMS

e Custom Content/Program Development

* Measurement, Testing & Assessment
e Authoring Tools

Supplier partner winners in each category will be publicly honored at the Training 2020
Conference & Expo and can showcase their award-winning status with an official
category winner emblem.

View the current categories and listed partners online here.

Gamification Learning Portal/LMS Measurement, Testing

Program Development & Assessment

Is your company missing? Would you like to recommend/
suggest an additional category for 2020? We want to hear

from you, because we want YOU to be a part of the program

and have the chance to WIN. So contact us!

training 2020

trainingmag.com
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Advertising Material & Production Information

Print « Web Site * eNewsletter « HTMLs

Print: Ad Dimensions: Magazine trim: 8” x 10.75”

Magazine
Trim size:
8 x 10.75 inches.

Keep all critical
text and graphics
0.5 inch from all edges.

2-Page Spread
Provide 2-page spreads
as single-page files

Full Page, no bleed
Trim size 8 x 1034 inches
Live area 7 x 10 inches

1/2 Horizontal

7 x 47s inches 15 x 47s inches

1/2 Horizontal Spread

1/2 Island

1/2 Vertical

415 x 7% inches 3% x 10 inches

2/3 Page
414 x 10 inches

1/3 Vertical

1/3 Square
24 x 10 inches 4% x 47 inches 3% x 47s inches

1/4 Square

2020 Print Production Key Dates

Issue Ad Close Material Due Mail*
Jan/Feb 11/22/19 11/27/19 12/30/19

All dates are
March/April 1/17/20 1/21/20 2/21/20 current as of
May/June 3/27/20 4/1/20 5/5/20 4/30/20.
Sept/Oct 8/5/20 8/10/20 9/11/20 “Mail dates are
Nov/Dec 9/25/20 9/30/20 11/10/10 approximate

Full Page with bleed
Bleed size 84 x 11 inches
Live area 7 x 10 inches

Material Requirements: SWOP
standards apply. Digital materials only.
Preferred file format is PDF (PDF/X-1a
or greater) files created for 300 dpi with
a total density of 300%. A SWOP proof is
recommended for color ads. Files can be
submitted via email or by FTP download,
or uploaded to publisher's FTP. Publisher
accepts no responsibility for errors
resulting from materials submitted that do
not meet the above criteria or arrive after
the material due date. For production-
related questions, contact Bethany Lewis
at: bethany@trainingmag.com or
612-723-1222.

Delivery & Contact Information

For FTP instructions, contact
Bethany Lewis by phone or email:
bethany@trainingmag.com or
612-723-1222

PDF files under 10MB email to:
bethany@trainingmag.com

Digital Sponsorship — Banners

970 x 250 billboard
(or 728 x 90 leaderboard)
300 x 250 premium square
300 x 600 skyscraper
« GIF .JPEG, & .SWF (Flash) files only.
(active content is not allowed for 300 x 250 banners in

Training Weekly eNewsletter - please submit at least one
GIF or JPEG 300 x 250 with your file package)

* 40K max file size for run-of-site.

*+ Flash Files: 15 scene, unlimited looping allowed, with
40K initial size and up to 500K in additional files.

* Third-party ad serving allowed.

* File and/or ad tags to be provided 3 business days prior to
scheduled start date.

* Activation of digital sponsorship is reliant on timely
submission of acceptable ad files by the advertiser.

Retargeting — Banners
Any standard IAB size

+ GIF, JPEG & SWF (Flash) files only.

* Flash Files: 156 scene, unlimited looping allowed, with
40K initial size and up to 500K in additional files.

* 150K maximum file size.
* Third-party ad serving allowed.

* File and/or ad tags to be provided 3 business days prior to
scheduled start date.

* Activation of retargeting campaign is reliant on timely
submission of acceptable ad files by the advertiser, and may
be affected by GoogleAds processing queues and timelines.

HTML Opportunities

HTMLs are graphic e-mails, co-branded with Training
magazine, and sent to selected demographics from the
Training database.

Materials are due 3 business days prior to transmission date.

Please send all ad files to Bethany@trainingmag.com

trainingmag.com
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For marketing solutions, ideas, and
opportunities, contact the publishing
team with the most leadership,
years of experience, and service in
the industry:

MIKE MURRELL
President
952.401.1283
mike@trainingmag.com

LORI GARDNER
Publisher
952.451.6228
lori@trainingmag.com

PHILIP JONES

VP - Market Strategy
612.354.3525
phil@trainingmag.com

BRYAN POWELL

VP - Finance/Operations
612.922.9399
bryan@trainingmag.com

JEFF RICHARDS
Account Executive
612.309.1129
jeff@trainingmag.com

ALI HOURIGAN

Sales & Operations Support
612.306.0151
ali@trainingmag.com

5.4.20

For article and
product news submissions:

LORRI FREIFELD
Editor-in-Chief
516.524.3504
lorri@trainingmag.com

SONJA MISHEK

Social Media
715.222.7544
sonja@trainingmag.com

For production, billing, circulation,
and website questions and service,
these nice folks can help:

Production/

Operations Director
612.723.1222
bethany@trainingmag.com

r BETHANY LEWIS

VICKI BLOMQUIST
Marketing Director
952.929.7194
vicki@trainingmag.com

JEREMY TEWS

Digital Marketing Manager
815.977.5283
jeremy@trainingmag.com

MATT TEWS
Webmaster
763.712.8555
matt@trainingmag.com

Follow Us! ﬁ ﬁ t

For all things conferences,
contact:

JULIE GROSHENS

VP - Conferences
651.698.1911
julie@trainingmag.com

DICK POWELL

VP - Expositions
952.417.6504
dick@trainingmag.com

LEAH NELSON

612.340.4742
leah@trainingmag.com

STEVE DAHLBERG

Creative Engagement Director

612.432.5442
steve@trainingmag.com

PAYTON POWELL
Account Executive
612.978.4195
payton@trainingmag.com

Conference Operations Director

Working with the professionals
at Iraining magazine is a joy.
You guys are the best.”

John Martin, CEQ, BundIAR

AI or 4
Just
Sci-Fi?

¥ Alook at artificial
nteligence’s potential
impact on training
and the workforce

SPACE TO
INNOVATE

trainingmag.com
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Introducing Forbes

Learn@Forbes E-Learning Platform

ABouT U TS /LT SRONSOR

= Amvom e suasce
c VIDEOS  POCCASTS  SUBSCRSE  WEBINARS  TRANNG DAY BLOG ~ ENEWSLETTEN  Fag

vour

Trainers need
training, too!
Earn your master's degres

ONLINE ot

& Innovations§
< inTrai

We look forward to working with you
in 2020 and beyond!

Interested in a complimentary subscription to Training magazine
(digital, print or both)? Email Ali@TrainingMag.com.

Would you like to receive Training’s Weekly Wednesday eNewsletter?
Subscribe online here.

Would you like to be added to the Call for Presenters list, for the
chance to submit a speaking proposal for a Training conference?

Signh up online here or email Staff@TrainingMagEvents.com.

Would you like Training’s editorial submission guidelines, or to
speak to an editor? Email Ali@TrainingMag.com.

#TrainingMatters
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